University of

Strathclyde
Glasgow '

tmp.worldwide

where science and art meet



' Eﬂ)@T

The brief was to recruit 20 fellowships across a
range of strategic areas such as: Engineering;
Sirathclyde Business School; Humanities & Social
Sciences and Science, targeting early career
academics across the UK and overseas.

The University was keen o see an increase in
the number of international applications along
with an increase in applications from women.
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As the University was keen to increase their infernational When planning the media, we retained an 18%

application numbers, we needed fo target a number contingency incase the campaign required an additional
of countries, therefore the most cost effective route boost midway. We used 10% of that contingency, and at
was to ufilise social media. In addition, we used sector the end of the campaign, we had 8% remaining.

specific job boards and some channels the client hadn’t

previously used such as globalacademyjolbs.com We're in discussion with the University as to how we can
and academicjolbseu.com. implement learnings from last years’ campaign into this year.




